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Periode
(Duration)

Variation

\4
(Intensity)

Amplitude

Rhythm as a wave:
Where we can make policy
Rhythm as Composition: How do different rhythmds effect each other

Starting Point

Time

Generating Futures
Real Time
Data
Meaning

Time

swylAyy Jusieyig

Rhythm in
Data Over




Duration of Engagement

Time

CBS Micro Data,
BRP
Employment data

Action

Relation

Place

Integrating Rhythm

KNMI

Activities (schedules schools, transport traffic)
Google data (speed and orgin of destination),
garbage collection)

Synchornizing Performance

Market data
Facebook

Making Moments to Signify

Tuning

Local news

Whatsapp for news

Events and festivals
Neighbourhood activities

Belief and faith based communities

opening hours

weather data

dog walking times

flows of pedestrians
opening of new stores
complaints (analyze friction)

Reciprocity

volunteering work

informal caretakers

Local Exchange Trading Systems (if they are
there)

Negotiation

professional care

building permits

Marktplaats

complaints on neighbor behavior

Quality of Deeds

Body Sense

nature data

health monitor

groen in de buurt

housing data

functiekaart plint level

Light and cleanliness of public space

GGD (health monitor)
Second health literacy
Food shopping patterns

Emotional Space

Mental health data (anxiety, loneliness,
depression)
Medication data (depression)

Environmental Impact

nature data

Garbage data

pollution data

distance to green

stores (functiecard plint level)
google data on business

Situated Agency

Role

Sgm public, commercial, private space
% owning and leasing cars

Dataset on benches in public spaces
Regimes (groenbeheer)

Cleanliness of the shopping area

Self building and special living arrangem
Groen adoption program

Stad winkel gebied monitors
Regulations (including communication)

Social economic status data (education,
profession, income)

Unemployment

WOZ (value of houses)

Woningbouw verenigingen

Reputation

Social media
Identifiable Social groups

Engagement

Vereniging leven data (sports, language,
singing, culture , biology, etc,)

Social media

Community Centers

Communion

cultural diversity

Family sizes

faith based organizations
political movements




Time Action Relation Place
|

Duration of Engagement

Integrating Rhythm

Synchornizing Performance

Making Moments to Signify

Tuning

Reciprocity

Negotiation

Quality of Deeds

Body Sense

Emotional Space

Environmental Impact

Situated Agency

Role

Reputation

Engagement

Communion




Dimensions Factors Datasets
CBS Micro Data
Duration of
BRP
Engagement

Time

Employment Data

Integrating Rhythm

KNMI

Activities (schedules, sports, transport...)

Google Data

Synchronizing
Performance

Market data

Facebook

Making Moments to
Signify

Local News

Whatsapp for news

Events and festivals

Neighbourhood activities

Belief and faith based comm.

Action

Tuning

Opening hours

Weather data

Dog walking times

Flows of pedestrians

Opening of new stores

Complaints

Reciprocity

Volunteering Work

Informal Caretakers

Local Exchange Trading Systems

Negotiation

Professional Care

Building Permits

Marktplaats

Complaints on Neighbor Behaviour

Quality of Deeds

Natura Data

Health Monitor

Groen in de Buurt

Housing Data

Functiekaart plint level

Ligh and Cleanliness of Public Space

Place

Body Sense

GGD (Health Monitor)

Second Health Literacy

Food Shopping Patterns

Emotional Space

Mental Health Data

Medication data

Environmental Impact

Natura Data

Garbage Data

Pollution Data

Distance to Green

Stores (Functiekaart plint level)

Google Data on business

Situated Agency

Sgm Public Space

Sgm Commercial Space

Sgm Private Space

% owning and leasing cars

Datasets on benches in public spaces

Regimes (groenbeheer)

Cleanliness of the shopping area

Self building and special living arrangements

Groen adoption program

Stad winkel gebied monitors

Regulastions (and communication of the rules)

Relation

Role

Social Economic Status Data

Unemployment

WOZ (value of hourses)

Woningbouw verenigingen

Reputation

Social Media

Identifiable Social Groups

Engagement

Verenging leven data (sports, culture..)

Social Media

Community Centers

Communion

Cultural Diversity

Family Sizes

Faith based organizations

Political movements




